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tailor your content to your audience

in the digital world, content rules. but even more important is creating content that 
resonates with your target audience in a voice that represents your brand. a play-
ful voice doesn’t have to mean unprofessional, and a professional voice doesn’t 
have to mean stuffy. plan your content in advance and test it out on your audience 
to see what resonates. and don’t be afraid to shift when necessary… social media 
is ever changing.

Key tips

1
2
3

set boundaries

yes, this means boundaries on how much time you’ll spend on social media, but 
also boundaries regarding what you will and won’t share. with “vulnerability” the 
trend these days it’s easy to feel the pressure to share about every nugget of your 
personal life. create a list of where you draw the line about what to share.

taKe advantage of live video

“video is the future.” you’ve heard it time and time again. Live video allows you to 
connect with your audience in a unique and personal way. Many people only think 
of instagram stories as their opportunity for Live video, but it’s so much more than 
just instagram. consider facebook Live as part of your social media strategy, and 
set yourself apart in the digital space. More details on that in cyrissa’s article to fol-
low.

social media: it can be an incredible resource and propeller for your business, but it 
also can be a total time suck. being strategic in your social media and content strategy, 
and utilizing advertising platforms can impact your business in profound ways. Here are 
a few tips to get you started and insight from some of the social media experts in the 
creative economy.
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The facebook  advertising platform is incred-
ibly powerful. it’s also very daunting for most first 
time users. i’ve been fortunate to run a Ton of 
ads over the last couple years in a diverse ar-
rangement of industries. This article will show 3 
items i think are really important to understand 
before you dive into advertising.

1.  Know your goal.

The facebook advertising algorithms are incred-
ibly smart. way smarter than us. My best advice 
to everyone is just let facebook do the work.

Think about how much data passes through 
your phone and computer. The locations you vis-
it while gps is running in the background. what 
siri is listening in on… we don’t really know how 
much data is out there compiled on all of us, but 
if you start to think about it, you can imagine it’s 
quite a bit. and if you were logged into face-
book, it probably knows the data as well.

facebook uses that data and many other factors 
to determine the best way to connect advertis-
ers with consumers. it’s easy to see why it’s 
quickly growing into the most effective ad plat-
form out there.

alright, i said facebook is smart, but what i really 
meant was facebook is very knowledgeable at 
doing its job. it’s actually nowhere near as smart 

as you are about your business. That means you 
have to give it direction.

in your ads manager, that direction is called the 
campaign objective.

it’s really important to pick objectives that will 
give you the results you actually want for your 
business.

facebook is going to use every data tool it has 
available to optimize the results for the objective 
you pick.

so when you hit “boost post,” you’re actually 
creating an engagement campaign. and if you 
hover over engagement, the info button reads, 
“get more post engagements, page likes, event 
responses, or offer claims.”

is that what you want? or are you looking for 
website visits, or purchases, or video views, 
etc.?

bottom line, is facebook will do its best to meet 
your goal, but you need to start by picking the 
right objective.

i recommend hovering over each objective to 
gain a clear understanding.

 

3 Must Knows for facebooK ads
Jordan young
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JorDan young
fiLMpac - ceo
@filmpac
http://filmpac.com

2. Pixels are PeoPle

one of the most powerful tools within facebook 
is the ability of the advertising platform to track 
information on your website about everyone that 
is logged onto facebook when they visit.

They do this through a bit of code called the 
facebook pixel which relays information from 
the users on your website back into the face-
book database.

if you ever plan on running facebook ads in the 
future, i’d definitely look into installing a face-
book pixel as soon as you can. it can start col-
lecting data in the meantime, even before you 
run your first ad. if you’re already running ads, it 
can help you get information to the right audi-
ence and optimize for conversion objectives.

Here’s my warning. when you start to use the 
pixel, you begin to build up custom audiences 
of really focused groups, say purchasers, or 
website visitors, or video viewers, etc. This gives 
you an opportunity to send ads directly to these 
targeted groups.

when you start doing this, your results are go-
ing to improve, but you’ll also be adding some 
responsibility to your plate.

pixels are people. or at least they represent real 
people. you have to be very careful to thought-
fully segment the pixeled audiences. Keep your 
eye on frequency, so you’re not over sending 
ads, and get the right message to the right audi-
ence at the right time.

My best tip for this is to use exclusion audiences 
within your ad sets, and create multiple ad sets 
to segment pixeled traffic.

3.  Be a stoP sign.

facebook advertising falls within disruptive mar-
keting. Meaning that people are on facebook 
to do something else, other than see your ad. 
They’re also in a pattern of doing that something 
else – in this case – scrolling.

it’s your job to disrupt that pattern with some-
thing so engaging they can’t help to stop.

This means the image or video you choose is 
very important. before you post, ask yourself, 
what makes this differenT than everything 
else they’re seeing in their feed? what are the 
colors like? do they stand out amongst the face-
book blue? where is their attention drawn? can 
your video have movement that draws them in?

after that initial stop, you want to filter the right 
people towards your goal, and let the rest move 
on. so, your text should qualify a group up front, 
then qualify your topic, then move into your 
story or explanation.

we’re really lucky at filmpac to have a ton of 
intensely creative videos at our fingertips. Here’s 
an example of how we used video and our 
founding story in a disruption ad: facebook.com/
filmpac/posts/1010284194359424

don’t be afraid to write a lot of words. Most of 
my top-performing ads have enough words that 
they would work well as an email.

There’s a lot to know about the facebook ad-
vertising platform, but i hope this built some 
concepts to consider if it’s a good fit for your 
business.

http://filmpac.com
http://filmpac.com
http://facebook.com/filmpac/posts/10102841943594248
http://facebook.com/filmpac/posts/10102841943594248
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5 steps to livestreaM success 
(even if you’re scared)

cyrissa carlson

Does the thought of going live freaK you out?

every morning when you fire up facebook with your morning coffee, what do you see? That’s right, 
live video, and a lot of it. you may or may not know this, but facebook has pushed live video posts 
to the very top of your newsfeed. This means you see livestreams often on purpose. and? it’s not a 
bad thing. as a consumer, live videos from brands and businesses give us an inside look {a sample 
if you will} of what a business stands for. as a business owner, we have an opportunity to up the 
know/like/trust factor of our followers and potential clients. Live video lets us connect with our audi-
ence like nothing else!

i’m sure you feel the pressure to go live for your business, but have you done it?

i’m sure you feel the Pressure to go live for your Business, But have you 
Done it?

i know you’ve seen the Live video icon on your own facebook page. Maybe you’ve even hovered 
over it once or twice only to break into a sweat and close down the browser window as fast as pos-
sible. The fear of going live and “doing it right” can be overwhelming, right? we are our own worst 
critics! Live video is new to nearly all of us and it is scary at first. but lean in, this is deep...

you’re going to have to get over it.

no, really. in order to stay visible on social media {where our followers and competitors alike mingle 
together} we have to do what the algorithms say. and, right now, they say to go live, and often. did 
you know going live can increase your reach by 30-50%! That’s huge! so, i know those stats may 
not calm your livestreaming stage-fright, but i’m going to help you. i promise! i have tips and tricks 
to going live, but we’re going to start with a simple five-step process for going live with confidence. 
ready?

Lights… camera… let’s go live!

lights... camera... let’s go live

Head to the next page for the five-step process!

 “As a business owner, we have an 
opportunity to up the know/like/
trust factor of our followers and 
potential clients. Live video lets us 
connect with our audience like 
nothing else!”“

Photo by Natalie Franke |  www.nataliefranke.com

http://nataliefranke.com
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1. maP it out...

prior to going live, make an outline of points to cover. Keep it simple and to the point. you may 
want to title your live video “five points to xyz” so you can stay laser-focused and get the job 
done! if you have a plan, you’re much more likely to present with confidence and appeal to oth-
ers. now, if you’re really digging in, map out your lives for a whole month. That’s right! Kick that 
confidence up a notch by planning out blog topics ahead of time and outlining accordingly. you 
may consider a weekly schedule so your viewers are soon accustomed to how to catch you 
{e.g., Manual Mode Monday; Tutorial Tuesday; winning wednesday...etc.}

2. train your Posse...

educate your clients, friends and family about live video. Tell them what they are going to expect 
from you when you go live and how to interact for the best experience. during the video, you 
can instruct viewers to like, comment, and share. all of this will help you boost reach and en-
gagement, thus gaining followers every time a new viewer sees your video!

3. Be consistent...

consistency goes back to mapping it out, above. if your clients know when to catch you and 
what to expect from your live video broadcasts, they are more likely to tune in. i don’t know 
about you, but i’m watching live video more and more these days and actual television less. 
There’s something about the reality of it all and connecting with those who share interests simi-
lar to mine.

4. get engageD...

Live video isn’t just a time for you to get up and give an oral presentation like you did in 10th 
grade Lit class. no, no, my friend. Live video provides an awesome opportunity to engage with 
your followers in real time! when they type comments, read and respond! open up the floor for 
questions. give viewers the ability to know, like, and trust you by conversing openly and regu-
larly via live video. when your followers have gained that know/like/trust factor, yours will soon 
be the live video they look for instead of just one more clogging up their feeds.

5. have a purpose, and re-purpose

finally, it doesn’t do you {or your followers} any good to flip on live video, show your dog’s new 
tricks, and sign back off. you must plan with purpose {and then re-purpose}. as you map out your 
live videos for the month, consider the value of each. How can your video topic fit in with the 
rest of your business? does it work with your scheduled blog post, graphics, courses, events, 
trainings, etc? Make sure it’s relevant and then… consider how else you can use your video. 
facebook Live videos can live outside the platform! consider using them in other forms of distri-
bution {like email, blogs, trainings, etc.}.

anD one last thing...

remember that you are the boss of your live feed. you are the authority figure in your business 
and you can absolutely do this! don’t overcomplicate things; just breathe deep, and go live!

cyrissa carlson
sparkle society - social Media coach
@sparkle.society
http://www.sparklesocietyworkshops.com

http://www.sparklesocietyworkshops.com


when i think about social media i think about it 
being an extension of who we are. it gives our 
community access into our lives and our person-
alities without us ever meeting the person on 
the other side of our phones. if used correctly 
you can build a tribe of people who go from fol-
lowers to family.

when i first started my business in 2016 i knew it 
was important to build a community around what 
i was doing. at this time instagram stories didn’t 
exist but facebook Live did, so i took advantage 
of it. i started with a 30-day facebook Live chal-
lenge to push myself outside of my comfort zone 
and it completely changed my brand. Through 
storytelling, advice giving, and simply being 
myself i was able to build a strong community 
online. i was able to connect with strangers in a 
way that i had never been able to connect with 
them before. and from there i developed this 
open door policy within my community. i know 
most of my community by name, they have my 
number, we meet up for virtual coffee dates, and 
we eventually turn into life long friends.

How was i able to do that? Through storytell-
ing, connections and servanthood. if you want 
your community to put some skin in, you have to 
put some skin in. oftentimes as entrepreneurs 
we think about how can we use social media 
to make more money or book more clients. but 
when i think about social media i think about 
how can i use this post or live story to serve my 
community, make more connections, and impact 
more people’s lives. when your motives are right 
and you’re creating content from this authentic 
and genuine place you won’t have a problem 
making sales.

How to MaKe 
genuine connections 

witH your 
social Media 

coMMunity
brittany robinson

Photo by Elizabeth Nord Photography | https://elizabethnord.com/

If you want to use Instagram Stories or any 
social media platform to make more genu-
ine connections with your followers I want 
you to think about a few things:

1. what are your core values? why do you do 
what you do? does the content you share on 
social media align with your core values?

2. what’s your story and does your community 
know it?

3. are you creating content from an authentic 
place and not a place of need?

4. are you consistent in what you’re doing?

once you understand and completely embody 
your core values you can now create content 
from that place. The next step is to create au-
thentic and genuine content that allows you to 
shine through. 

and lastly when you start sharing don’t stop 
because only two people showed up on your 
live story. Keep creating. people are watching 
whether you know it or not. if you continue to 
create authentically, be yourself and stay consis-
tent it will completely change your impact and 
influence online. 

Brittany roBinson
brittany robinson studios - 
 social Media Marketer
@brittanyrrobinson_
http://www.brittanyrrobinson.com
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facebook, Twitter, instagram, pinterest, youTube, snapchat, instagram stories—wait, facebook has 
stories now, too? and what are Twitter Moments? Throw in a Linkedin and glassdoor strategy, yelp 
monitoring and a pineapple and cherry on top, and you have the opposite of a cocktail meant to help 
you let go of a week’s worth of stress.

creating the perfect social media mix — not to mention crafting the content to go to each channel — is 
overwhelming for the best of digital marketers. working with dozens of brands of varying size, scope 
and type, we preach sustainability and consistency, but when establishing a brand, it’s also important 
to have multiple touch points to engage your audience. Many entrepreneurs think the easiest solu-
tion is to prioritize one social network where they know their audience is (can i hear an amen from our 
instagram-only friends?). This approach can not only miss potential audiences but it can keep you from 
sharing your whole story and engaging with your audience in ways that best achieve your goals with 
little additional effort.

The perfect social media mix tells the right story to the right audience at the right time. Think of it like 
having that beer at the baseball game or the bottle of champagne on your anniversary! Timing and 

environment are everything.

Here’s how to create a holistic social media strategy in the most efficient and effective way possible.

Define your why: your goals

what value do you add to people? why do you exist? what do you want people to do? often we think 
that engagement and awareness are all these bad boys of social media can do, but it is possible to 
use them to increase the number of products you sell by 50 percent, get 5,000 people to subscribe to 
your newsletter or have 500 people register for your workshop.

DeveloP your how: your strategy

a social media strategy encompasses the channels you’re going to leverage your story through, how 
often and in what way.

you can determine the best channels to use by discovering where your audience engages (not just 
has accounts), which channel’s format helps you achieve your goals, and where your content works 
best. The cadence question is best answered by testing, evaluating, and optimizing. we love tag re-
ports in sprout social that allow you to compare and contrast posts by theme or timing. other reports 
allow us to compare engagement per day to how many posts were sent. for both, it’s essential to be 
intentional with a/b testing that compares multiple weeks and not just a day here and there.

How to craft tHe perfect 
social Media Mix
Jennifer garrett

Photo by Natalie Franke |  www.nataliefranke.com
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Jennifer garrett
see.spark.go - 
 vp of content and creative
@seesparkgo
http://seesparkgo.com

leverage your what: your content

once you determine where you’re going to post 
and how often, the secret sauce is what you 
post. we love the 80/20 rule (80 percent of en-
gagement will come from 20 percent of your ef-
fort). in other words, do more with less. creating 
a communications calendar will help you lever-
age that 20 percent of effort (quality content!) as 
far as it can go.

1. Identify your themes. pick the Top 3 core 
messages or big ideas and Top 3 calls to action 
to expound on throughout the year. align them 
across the year at the top of a spreadsheet.

2. Develop a content pyramid. put all of your 
communication channels down the side, start-
ing with foundational content pieces (i.e., blogs) 
down to the channel with the shortest content 
(i.e., social media).

3. Leverage foundational content. Themes 
help you plan blogs, which you can then trickle 
down to a blurb in an email, make the headline 
a tweet, an image with a caption on instagram, 
and a quote and link on facebook to drive 
people back to the full post.

4. Drill down deeper. a social media calendar 
will expand your row for social into a full, day-
by-day content calendar. in the same way, one 
content piece can be leveraged across differ-
ent channels, but more posts per day or week 
means more categories. Here’s an example 
of categories that create a balance of content 
across your channel:

1. spotlight people inside, around, and af-
fected by your organization

2. inform or educate about your industry, 
pain points, etc., to connect to why you or 
your product exists

3. entertain your audience with inspiration-
al, funny, or engaging tidbits

4. curate content by thought leaders that 
aligns with your mission or vision

5. promote your initiatives with clear calls 
to action

once you’ve defined your why, how, and what, 
you will be able to fill in the blanks with the right 
content to reach the right audience at the right 
time. before you know it, that stressful social 
media cocktail will drive the results you need to 
be sipping a more delightful Mai Tai on friday 
night.

Photo by K
at A
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2018 trenD alert: is faceBooK messenger the new 
email? 

if you haven’t experienced this first hand already, you will in 2018. why are so 
many people turning to facebook Messenger as an alternative or addition to 
their email newsletters? it’s simple really. it’s all about that open rate. open rate 
is a term originating from the newsletter world. it is the percentage of people 
who actually open and read your email. google around and you’ll find that a 
“good” email open rate percentage is around 20-30%. sounds low, but in a 
world where people’s inboxes are overflowing, this low percentage is consid-
ered a success. send someone a message over facebook Messenger how-
ever? you’ll get a 80-95% open rate.    

if you’re interested in checking this out more or experiencing this for yourself 
and learning how you can automate it through a Messenger bot, my top rec-
ommendation is Manychat. Try it out by heading to https://manychat.com/ and 
clicking “start conversation” which will send you a message on facebook so 
you can try it out. Manychat allows you to create an automated flow for your 
subscribers that feels a lot like those “choose your own adventure” books of 
my childhood. you can personalize your brand’s voice and really make it a fun 
conversation that adds value to your customer’s experience. 

tips
from the community

stePhen Diaz
Trécreative
photographer & videographer
@steezdiaz
http://trecreative.com

If using social media doesn’t add bright-
ness and value to your day, and you’re find-
ing yourself falling victim to the comparison 
game, there’s nothing wrong with taking 
some time away from it.“

never aPologize for Being aBsent from social meDia.
chances are, no one will even notice that you’re gone! because of the way 
many of the platforms have their algorithms set up, most followers aren’t seeing 
all of your posts anyway and likely won’t notice that it’s the first time you’re post-
ing in a week. Take a break, clear your mind, and be present in your real life. 
if using social media doesn’t add brightness and value to your day, and you’re 
finding yourself falling victim to the comparison game, there’s nothing wrong 
with taking some time away from it. Try tracking and limiting how much time you 
spend on it in a day or in a week and find your happy medium. social media can 
be an amazing tool for your business, and an awesome way to keep up with 
friends and work peers, but it’s not real life, and don’t forget that! 

Jenn Kavanagh
Jenn Kavanagh photography
@jennkavs
http://www.jennkavanagh.com

http://trecreative.com
http://www.jennkavanagh.com
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use canva to uP your social meDia game. 

being   able   to   draw   the   right   people   to   your   brand   is   a   key   to   success,   and   one   
way   of   doing   this is   making   sure   your   branding   is   consistent   across   all   social   
media   platforms.  canva   not   only lets  you   do   this   with   ease,   letting   you  resize   
one   graphic   creation   to   fit   all   social   media   sizes, but   it   lets   you   do   so   with   your   
custom   brand   colours.   use   it   to   create   your   blog   graphics,   and then   the   social   
media   promotional   graphics   for   the   blog   post   -   instagram   posts,   facebook   
posts, Twitter   posts,   and   pinterest   posts   -   with   a   click   of   a   button   and   for   free!

Having   an   amazing   graphic   can   make   the   difference   between   having   someone   
scroll   past your   post   versus   having   them   pay   attention   to   what   you’re   saying.

for   example,   on   instagram,   quotes   graphics   get   high   engagement   and   are   super   
easy   to   create in   canva   with   a   wide   selection   of   quotes   templates.   additionally,   
instagram   stories   has   quickly become   a   must   in   marketing   online,   and   now   with   
the   animation   feature   on   canva   you   can create   eye   catching   ,   effective   graphics   
to   post   on   your   instagram   stories!     

The   ease   of   canva   lets   you   make   sure   your   social   media   is   on   point   -   with   
templates   for everything!   it   has   your   back   when   it   comes   to   cover   photos   for   the   
different   social   media networks,   which   you   can   then   customize   to   align   with   your   
branding.   another   great   way   to   use canva   to   up   your   social   media   game   is   by   
creating   a   few   different   graphics   -   sizes   and   styles   - for   pinterest   to   gauge   what   
types   of   graphics   perform   well   for   your   brand.   a   tip   we   have   for pinterest   is   to   
create   long,   tall   vertical   graphics,   with   clear,   readable   text   overlay   -   which   you   
can do   with   ease   in   canva. Likewise,   infographics   which   are   a   hit   on   pinterest,   
are   easily   created   in canva   with   the   set   templates   and   icons   so   you   can   create   
your   very   own   professional   looking infographics! 

using   canva   to   create   beautiful   graphics   for   your   social   media   posts   lets   you   be   
more   in   control of   the   first   impression   you   make   online.

tips
from the community

triPt & PraBh
buzzing creatives - founders
@buzzingcreatives
http://www.buzzingcreatives.com

recoMMended rising tide blog posts

tyler mccall
5 Tips for an awesome instagram bio
https://www.honeybook.com/risingtide/five-
things-to-include-in-your-instagram-bio/

we rounded up some of our favorite rising Tide and Honeybook blog posts, and we love these three about business plan-
ning. click through to check out some awesome tips from talented members from our community! 

Paige hulse
flattering or illegal? The Legalities of 
reposting social Media content
https://www.honeybook.com/risingtide/reposting-
content/

emily alyssa
3 simple ways to improve your digital 
Marketing strategy
https://www.honeybook.com/risingtide/improve-
your-digital-marketing-strategy/

http://www.buzzingcreatives.com
https://goo.gl/q5Z4Ru
https://goo.gl/q5Z4Ru
https://goo.gl/GJnuKA
https://goo.gl/GJnuKA
https://goo.gl/hzfPZB
https://goo.gl/hzfPZB


OUR STORY

we believe an empowered creative economy will change the world. by elevating the voices of cre-
atives around the world, sharing their stories, and building a thriving online and offline community, we 
support the creative in their pursuit of a sustainable livelihood.

every day we are on a mission to empower the creative economy to rise together, doing what they 
love.

Rising Tide is a living library of educational resources by creatives for creatives. with blog content 
from thought-leaders throughout the creative industry, free educational webinars, monthly guides, and 
online summits—our members are equipped with the knowledge they need to succeed in business.

we fuel over four hundred monthly meet-ups across the world that discuss a relevant business topic. 
we believe that magic happens when creatives gather, support one another, and are empowered to 
pursue their passions.

HOW WE STARTED
in May of 2015, rising Tide hosted its first set of local meetups in twelve cities across the united 
states. coffee shops and wineries filled with small business owners seeking a new mindset in the cre-
ative landscape—one built on relationships. creatives who typically spent day after day sitting at their 
desks with only the hum of the computer and their third cup of coffee to keep them company now had 
the opportunity to engage in community within their own towns.

one by one we added meetups in cities from the northeast to the southwest, and even internationally. 
as rising Tide and the concept of “community over competition” was welcomed with open arms, we 
had the opportunity to merge with Honeybook to build an intentional creative community worldwide.

we are only as strong as the communities around us, so we dedicate ourselves to supporting non-
profits and organizations we are passionate about. To date, we’ve given over $100,000+ to non-profits 
including The school sessions, u.s. dream academy, The birthday party project, Thirst relief and 
more. we have also partnered with pencils of promise to build a school in 2018—funded entirely by 
community donations through our annual rise summit.

we believe that when creatives rise, the world is changed for the better. Together, we are empowering 
the creative economy to pursue their passion with the support of a community.

https://goo.gl/TV8BZZ
https://goo.gl/TV8BZZ
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